
THE TRUSTED MEDIUM



Word of mouth is the most favoured source of reliable 

information the world over.   90% of people rely on the 

recommendations of other consumers ahead of all other 

sources.*

Source: *Nielsen Global Online Report on Trust in Advertising April 2009 (50 Markets)

WHO DO WE TRUST



In New Zealand, trust in the recommendations of other 

consumers is even stronger than globally - 96% v 90% *

After the recommendations of others - New Zealanders 

rely on newspapers for trustworthy information, ahead 

of all other media.

Source: *Nielsen Global Online Report on Trust in Advertising April 2009 (50 Markets)

THE ROLE OF NEWSPAPERS



NEW ZEALAND’S MOST TRUSTED MEDIA

Newspapers are the most trusted media in New Zealand.*

In NZ

 77% trust the editorial in newspapers   69% globally

 69% trust newspapers as a whole   61% globally

 65% trust radio and television   55% & 62% globally

 59% magazines

 53% billboards and outdoor   55% globally

* Source: Nielsen Global Online Report on Trust in Advertising April 2009 (50 Markets)



WHICH DO YOU TRUST?  
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WHERE DOES THAT TRUST COME FROM?

Why is our trust in newspapers so strong?

A local link – 21 daily newspapers around the country offer 

their readers a connection to the local community. 

Strong relationship – reading the daily newspaper is part 

of our daily routine (72%*), and has been for well over 120 

years.  

Reliable source – in this changing world newspapers offer 

an in-depth and impartial description and analysis of 

events and issues.

* Source: Nielsen Media National Readership survey Q2 2008 to Q1 2009 – All 15+ Read issue of daily newspaper



EDITORIAL INTEGRITY

"The daily newspaper is a hub for the community -- a place 

everyone gathers when they need to know what is really going 

on. Getting things right and in context -- day in and day out -- is 

vital because people's trust in what they are reading is 

everything.

Our readership surges at times of doubt and shock or awe at what 

is going on in society -- for example throughout the global 

economic crisis, the Napier siege or the Pacific tsunami. And 

that's because people need information they can rely on and 

that will make sense of what has occurred . "

Tim Murphy ðEditor in Chief, The New Zealand Herald



TRUST AND CONFIDENCE

The integrity of newspaper content flows through into the 

advertising, adding weight to the credibility of products and 

services advertised within its pages.  

Newspaper readers

º talk about editorial  - 91%

º say newspapers are their most trusted 

medium when seeking information - 69%

and

º 64% talk about the advertising

* Source: Nielsen Media Research – National Readership Survey Q4 2008 to Q3 2009)



SPREADING THE WORD

Word of mouth adds endorsement and frequency to the 

advertising message, as the most trusted recommendation.

Source: Nielsen Global Online Report on Trust in Advertising April 2009 (50 Markets)
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GETTING IT RIGHT

òNewspapers are accountable and are invaluable in filtering the 

vast information clutter, presenting it in an accessible format and 

making some sense of it.

They also serve a vital function in a democracy, that is holding 

people to account and serving the interests of their readers.

If there is an injustice ðfrom politicians rorting allowances and 

campaign donations to police abusing their powers (and we have 

seen a number of examples of that in this country in recent years) ð

it is newspaper reporters and their editors that have shone 

sunlight in dark corners.

That credibility is the reason why advertisers continue to 

want to place their products around editorial content .ó

Tim Pankhurst ðCEO of NPA; editor of Dominion Post 2002 -

2009


