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Five new faces 

at Chamber

Five new faces have joined the board 

of the Northland Chamber of 

Commerce – the new crew have youth 

in common and successful track records 

using a diverse range of skills that include 

software development, advertising, 

law, and business training.

Mark Smith – Director and 

CEO of Whangarei-based software 

development company Magnetism, 

founder of the NZ Dynamics CRM and 

xRM User Group, and an active member 

and past president of the Whangarei 

chapter of BNI (Business Networking 

International). 

Ryan Welsh – A Victoria University 

graduate in law and science, Ryan is 

currently a senior practitioner with 

Webb Ross Lawyers, and also chairs 

the Rubicon Charitable Trust, which 

helps young people to overcome drug 

and alcohol problems and stay in school. 

Sarah Boon – Sarah’s the new 

manager of the Arts Promotion Trust 

(Northland) Ltd, based in The Old Library 

in Rust Ave, Whangarei. An arts and 

drama graduate, she previously spent 

several years in advertising and 

marketing in community and daily 

newspapers. 

Terry Sage – Terry has over 

30 years business experience as a 

building contractor, dive shop owner, 

language academy owner, franchisee 

and franchisor, and business coach 

and mentor. He is the director of 

Business Coaching New Zealand.

Jaki George-Tunnicliffe – Jaki 

is a business trainer and consultant 

and started her company Fusion at Work 

in 2006. In addition to her business career 

she has been a leader in the Toastmasters 

speaking movement. Jaki has a Masters 

degree in management studies.

Mark Oldridge expands 

Meadowfresh territory

M
eadowfresh Contractor 

Mark Oldridge has expanded his 

territory and is now servicing Wellsford, 

Warkworth and Matakana areas. 

He now covers Dargaville, 

Ruakaka south to Warkworth. 

Mark now employs four staff and has 

four refrigerated vehicles distributing 

Meadowfresh milk and chilled foods.

IntroducIng...

New Chamber of Commerce board members after their first board meeting 

on March 18. From left: Mark Smith – Magnetism, Sarah Boon – Arts Promotion Trust, 

Ryan Welsh – Webb Ross Lawyers, Terry Sage – Business Coaching NZ, 

Jaki George-Tunnicliffe – Fusion at Work.

Appointments 

Promotions 

Winners

Busines
sAdvocate

April 2010

Page 10

W
e definitely think Whangarei 

accountant Wally Yovich deserves 

an honourable mention for his 

extraordinary generosity in donating 

$50,000 to Project Promise.

Wally’s donation was the perfect 

kick-start for Project Promise’s launch 

evening last month, which raised 

close to $100,000 toward the 

$3 million targeted for a cancer 

treatment centre in Whangarei. 

If you’ve donated money to 

Project Promise, let us know 

for inclusion in our June issue.

We’d also like to applaud 

the organisers of Whangarei’s 

John St Sunday Markets held 

in the downstairs covered car-

park on the corner of John and 

Robert Streets.

All stallholders’ fees from a recent 

Sunday were donated to the Red Cross’ 

annual appeal. Market founder Nickie 

Muir says $375.70 was donated to the 

Red Cross as a result.

Sherwood Park Golf Club provided 

a magnificent backdrop to this year’s 

LJ Hooker Cystic Fibrosis Ambrose 

Golf Tournament. It was another 

successful day, with $7,000 raised for 

Northland families who are directly 

affected by Cystic Fibrosis. This is a great 

testament to the many local businesses 

that got behind the event and showed their 

support. The TW Grant Insurance 14th 

Hole was the place to be, with a Honda 

Sports Car up for grabs for the first to hit 

a hole in one. Many came close but none 

succeeded. Hopefully someone will be 

lucky enough to drive it home next year.

CF is New Zealand’s most common 

life-threatening inherited disease, and 

is carried by 1 in 25 New 

Zealanders. CF is a genetic 

disorder that particularly affects 

the lungs and digestive system 

and makes those who have it 

more vulnerable to repeated lung 

infections. As a major sponsor 

and supporter of Cystic Fibrosis 

NZ, LJ Hooker would like to thank 

all those wonderful supporters 

and sponsors who helped to 

make this day a huge success.

Hyundai NZ has been involved in 

the sponsorship of the Child Cancer 

Foundation for the past four years, and 

local Hyundai dealer IC Motor Group in 

Port Rd are active organisers of fundraising 

events. In late February, they teamed up 

with the community minded Mangawhai 

Club and Mangawhai Bowls for a charity 

cheque  mate!

Welcome to Cheque Mate! – a column where we acknowledge 

generous Northland business people who give to others. If you 

or your business has presented a cheque or donated to a good 

cause, let us know. Share your community spirited activity and 

philanthropy with us by contacting Business Advocate editor 

David Jones – david.jones@northernadvocate.co.nz

From left: Lindsay Stichbury – Mangawhai Bowls, Kelly Illerbrun – IC Motor Group and 

Wayne Williams – The Mangawhai Club.
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$7,000 was raised for Northland families who are directly affected by Cystic Fibrosis at the LJ Hooker Cystic Fibrosis Ambrose Golf Tournament held at Sherwood Park Golf Club.

Wally Yovich.
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John Lynch appointed 

Events Centre manager

The NEC Trust 

has appointed 

John Lynch as 

manager of the 

new Northland 

Events Centre. 

John’s previous 

experience 

includes four years 

as CEO of Arena 

Manawatu, and two 

years as GM of Mt Smart Stadium. 

Changes at the top 

for Mediaworks Radio

M
ediaworks Radio has announced a 

management change in Northland 

following an internal promotion of the 

current General 

Manager Heidi 

Erceg.

Mandie 

Skipps, currently 

General Sales 

Manager Auckland 

(Classic Hits and 

Easy Mix) has accepted the position of 

General Manager Northland. Mandie has 

moved to Northland with her husband 

and son, and will provide Mediaworks 

Northland with the extensive experience 

and knowledge 

she has gained 

in a long and 

successful career 

in media.

Mediaworks 

has announced 

that current GM, 

Heidi Erceg

will be Regional 

Manager for Regional and Provincial 

markets NZ. During her two years as 

the General Manager of Mediaworks 

Northland, Erceg has led a strong team 

that has delivered growth in market share 

and audience ratings. 91.6 More FM is 

the flagship station in the Mediaworks 

group for the Northland region, with seven 

other high performing brands including; 

The Rock, The Edge, Mai FM, RadioLive, 

More FM Bay of Islands, Solid Gold 

and The Rock.

Erceg will remain living in Northland, 

based at the 91.6 More FM station 

between travelling to the 14 markets 

she will oversee nationwide.

Jason Clement 

appointed Refinery 

Risk and Assurance 

Manager

Jason Clement brings a wealth of 

experience to his new role as Risk 

and Assurance manager for the Marsden 

Point refinery. 

Prior to joining 

NZRC he was 

responsible for 

risk management 

with Auckland 

water and waste-

water provider,

WaterCare, and 

has held similar positions in both Australia 

and the UK. Jason is married with two 

children aged 3 years and 18 months, 

and is setting up home in Waipu. 

Hydraulic Industries 

appoints Ian Broxton 

as new manager

H
ydraulic Industries Ltd recently 

appointed Ian Broxton, former 

Sales Manager 

of W. A. STROUD, 

as its new Manager.

Ian’s RNZAF 

background, 

together with a 

wealth of technical 

sales expertise 

is a welcome 

addition to 

arguably, Northlands largest supplier 

of flexible hoses and fittings. The 

Whangarei based company is currently 

releasing a new 24-hour, 7 days 

a week, mobile service facility.

INTRODUCING

 Tell us about that 

staff member you’ve 

just hired or promoted. 

Or that award you’ve

 just won.

Contact David Jones 

david.jones@northernadvocate.co.nz
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Northland’s rail link to Auckland under review

KiwiRail says the future of the North 

Auckland rail line is under review. 

The review of the line north of 

Helensville to Whangarei and beyond, 

is part of broader discussions between 

KiwiRail and the Government on long term 

plans for the Crown-owned business. A 

KiwiRail spokesman said it was important 

to remember that a review is just that, 

and at this stage, nothing more.

“It doesn’t mean automatic closure 

or mothballing of lines. It is a process by 

which KiwiRail can identify a line’s current 

and future business, long term trends or 

developments that might influence future 

traffic plus the non-financial benefits 

that lines provide to communities.” 

He said at this stage the review 

was focused on the current commercial 

viability of the line – the next step would 

be consultation with Northland KiwiRail 

customers and other community 

stakeholders. He said the North Auckland 

line is regarded by KiwiRail as a ‘minor line’, 

that is, one that carries low levels of traffic 

that in many instances travels at low speed 

due to the line’s physical condition.

“This typifies the North Auckland line. As 

we have reviewed the business it has become 

clear that the line is very unprofitable and 

requires significant capital to maintain it at 

its current level, let alone improve transit 

times. KiwiRail needs to operate in 

a commercial manner, and therefore 

any lines like this need to be reviewed.” 

Some Northland business customers 

of KiwiRail were reluctant to comment 

before the review process was further 

advanced, but Nigel Jones, GM Strategy 

for Fonterra Trade and Operations, 

indicated that a decision to close the 

line wouldn’t have a significant impact

 on Fonterra’s Northland operations.

“The majority of our product is 

already transported out of the region 

by road. While we prefer rail from an 

environmental perspective, if rail wasn’t 

available we would switch to road transport 

for the remainder of our volume.”

KiwiRail says a good example of 

the review process was the current 

consultation underway with stakeholders 

in the Stratford-Okahukura line in the King 

Country-Taranaki area. Track damage 

caused the closure of the line, and the

community, staff and rail customers 

were being asked for input on the line’s 

future. The same thing would happen in 

Northland should the current review move 

to the stage where closure or mothballing 

of the North Auckland line looked likely.

When asked about the status of the 

planned new rail line out to Northport, 

the KiwiRail spokesman said last year’s 

designation of a rail route from Oakleigh 

to Marsden Pt was, “about protecting 

the route for the future, rather than 

planning for construction.”

While that may disappoint the many 

local proponents of building a linking 

line out to the port, the potential closure 

of the North Auckland line is a much 

bigger issue. While Northport’s current 

business is mostly about the export of 

logs and other local outputs, many see 

its deepwater berths and ample room to 

grow as offering a far broader future role 

in the upper North Island economy. Geoff 

Vazey is the Chairman of the Northland 

Port Corporation, and says that future 

role needs to be kept in mind.

“In the longer term, it’s highly likely 

Northport will need to complement 

the roles of the Ports of Auckland and 

Tauranga by handling cargoes other than 

those sourced from Northland. Northland 

Port Corporation would need to ensure 

that decision-makers are thinking not 

just short term, but of the long term 

New Zealand supply chain logistics.”

The KiwiRail spokesman said the 

possibility of an expanded future role for 

Northport would be one of the factors to 

be considered before any decision was 

made to close the North Auckland line. 

David Jones
david.jones@northernadvocate.co.nz

“ As we have reviewed 

the business it has become 

clear that the line is very 

unprofitable... ”
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Being distant from the sites of many 

of their contracts doesn’t deter HB 

Architecture – the Whangarei practice 

leverages modern technology to manage 

and complete challenging projects all 

over the country, including up on the 

skifields of Ruapehu.

So when HB principals Grant Harris and 

Ian Butt want to check on their current work 

in progress on the central North Island ski 

slopes, all they have to do is click a mouse 

to bring up an image of the construction 

site on their monitors from the project’s 

web cams on the mountain.

The work underway on Mt Ruapehu is 

a good example of the HB approach of 

making the most of modern technology 

to allow complex projects to be undertaken 

efficiently and collaboratively – wherever 

that may be – the Ruapehu job involves 

consultants from Whangarei, Auckland 

and Wellington with the main contractor 

located in Auckland and Matamata, and the 

client based at Whakapapa. Web cams are 

set up on the construction site and in the 

contractor’s prefabrication factory so that 

progress can be viewed in very close to real 

time. Due to the innovative building process 

where a large amount of prefabrication is 

required ‘off the drawings’, virtual 3D CAD 

files are shared between consultants and 

suppliers via an internet FTP site and email 

so that all disciplines are contributing to the 

accuracy of the component drawings. 

Using the best of modern technology 

to manage work underway anywhere in NZ 

has allowed HB Architecture to take on tasks 

that would more usually go to the big city 

practices in the main metropolitan centres. In 

the two years since the firm was established, 

this ‘out of town’ portion of HB’s portfolio has 

grown to include the Waitangi National Trust 

Gateway building, the Knoll Ridge Café on 

Mt Ruapehu and executive homes 

in Queenstown. This is not to say 

they don’t work locally as well, 

having also completed the Spire 

Cricket Pavilion, the NorthTec 

Future Trades facility and Sport 

Northland buildings.

HB was established in late 2007 

when Auckland architect Grant 

Harris and Whangarei designer Ian Butt saw an 

opportunity to bring together their many years 

of combined industry experience to form a new 

architectural practice in Whangarei.

Grant Harris, ex Warren & Mahoney 

and Ignite Architects, says he had become 

frustrated with aspects of the Auckland 

client base needed to sustain a large 

practice, and wanted to get back to utilising 

his core skills and first love – the design 

and delivery of quality buildings. 

“I felt a smaller, design focused practice in 

Whangarei would provide that opportunity, not 

to mention a better, more balanced 

life-style.” Grant says he was also 

keen to dispel the myth that big 

means best in architecture. 

“There’s a perception out there that 

for an architect to be any good, they 

must come from a large city practice; 

this simply isn’t true – our aim is to 

prove that a small focused practice in a 

provincial city has the potential to deliver exciting, 

innovative projects anywhere in NZ.”

Ian Butt, former managing director 

of Butt Design Group, also recognised the 

opportunity teaming up would offer. “We both 

had a proven track record of providing practical 

solutions to design problems, but felt the 

merging of the disciplines and full utilisation 

of the brilliant technology now available 

would give us a winning edge. 

Both men say they’re determined to keep 

the size of the practice relatively small so as 

to enable both of them to retain hands-on 

involvement in the design and delivery process. 

“We want to work in the practice on projects 

as well as on the business itself – and on larger 

projects we have a number of architectural 

practices willing to collaborate with us to assist 

with specific design elements where required, 

but more particularly the working drawing load.”

innovators

Grant Harris check progress at Ruapehu from the site’s webcam.

HB architecture – ruapehu

remote control

Ian Butt

The new Knoll Ridge Café construction.
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A consumption based tax like 

GST will create inflationary 

pressure when it increases. The 

actual financial impact of this will 

hopefully be offset by additional 

take home pay in the pockets 

of all workers and beneficiaries 

including superannuitants and 

those in receipt of working for 

families credits. Therefore at the 

corner dairy / supermarket end 

of the retail market I would hope 

there would be very little impact. 

Where some pain will be felt 

is in the big ticket item end of 

the market. Cars, especially new 

cars and the construction of 

houses and purchase of land will 

all feel the impact of an increase 

in pricing. Cars and construction 

are two areas of our economy 

that have struggled since the 

onset of the recession, and as we 

come out of the downturn it is not 

going to help those businesses 

to have to increase pricing by 

2.5% – assuming an increase 

to 15% GST. A $250,000 house 

construction will now cost an 

extra $6,250. 

The benefit of a sales tax 

and any increase in it, is it does 

ensure that the black market or 

underground economy pays an 

increasing share of our overall tax 

burden, and I imagine one 

of the thrusts of this tax policy 

is to catch this.

Brent 

Martin

PLUS Chartered 

Accountants Ltd

the panel
The Government has indicated that tax changes will be announced in next month’s budget. 

It appears likely that GST will rise and the top rate (and possibly other levels) of personal tax 

will be reduced. Residential property investors are braced for changes that could mean they 

can no longer claim depreciation.
Annie 

Johnston

Robinson Asphalts

W
e do need changes to tax 

policy to achieve better 

growth. Our current tax system is 

overly reliant on taxing income. 

We need to encourage less 

consumption and borrowing 

for non-productive assets and 

instead more productivity and 

investment.

Simplicity is also important, so 

GST does seem a fair and simple 

way of taxing – at the end of the 

day it is a consumption tax – the 

more you buy, the more you pay.

The prospect of GST going up 

might seem a big deal right now, 

but we went from zero to 10 % in 

one hit when it first came in so a 

small increase now will soon be 

adjusted to. I don’t think it’ll stall the 

economy much, most should have 

more in their pay packet so at least 

they’ll have some choice about what 

happens to it from there. 

We need to hold on to more 

of our highly trained, educated 

and experienced people – we lose 

too many overseas. Australia has 

more to offer, the wage gap is 

getting bigger, reducing income 

tax in NZ, particularly at the high 

end, should help to retain these 

people which in turn will stimulate 

growth and therefore more jobs 

and opportunities for all. 

I think the proposed changes 

to the residential property 

tax regime may impact on 

investment in that area for 

a while, but the tenants will 

inevitably end up paying the 

increased costs.

Michael 

Springford

LJ Hooker

The government does not 

appreciate that most genuine

property investors are in for the long 

haul and trying to provide for a few 

extra dollars when they retire. 

In latter years, some investors 

have found loopholes in the tax 

laws allowing them to claim back 

more depreciation than the normal 

4% allowable, by depreciating the 

internal walls plumbing, wiring etc 

over a 10 year period, together 

with the formation of a loss 

attributing company it has alerted 

the government to considerable 

loss in tax revenue. 

When the investor does 

sell the property, above cost, 

they have to repay the tax 

claimed on the depreciation 

anyway. By disallowing this, the 

government thinks people will 

stop investing in property; this 

may have a slowing effect on 

the market. The government 

should be more concerned with 

the wider consequences of 

these new policies. 1/3 of New 

Zealand’s population relies on 

rental accommodation provided 

either by the government or 

the private sector. Most people 

when purchasing a rental 

property borrow up to 100% of 

the finance; they will not do this 

to buy shares. The government 

should keep some incentives 

in place to encourage people 

to save for their retirements, in 

particular encourage children to 

start saving when they are school 

and stop taxing their savings 

accounts before they have even 

commenced work.

Peter 

Hill

100% BARRELL’S

GST is a very effective tax for 

the government, the 2.5% 

proposed increase will earn the 

Crown approximately $2 Billion in 

extra revenue. You can argue that 

GST is a regressive tax, which has 

a greater impact on lower income 

earners – the government counters 

that with the proposed decrease in 

personal taxes combined with an 

increase in government benefits, 

people should effectively pay no 

extra tax. These tax cuts are funded 

by the increase in GST along with 

changes to the current regime 

regarding depreciation deductions 

for residential investment property.

Prior to the GST increase in 

1989, when it increased from 10% 

to 12.5%, there was a noticeable 

lift in retail sales as people spent 

their available budget to save 2.5% 

(mainly on larger items), and a 

noticeable decrease in sales in the 

period following. I believe we will 

again see some stimulation in the 

quarter prior to the GST increase 

and a small reduction in the quarter 

following, but not to the same 

extent we saw in 1989.

Not all prices will go up by the 

value of the GST increase – we won’t 

for example change a price point 

from $999.00 to $1021.20, (it’s not 

2.5% increase on the total amount 

remember, just the GST component, 

so the net increase is actually more 

like 2.2%), retailers will absorb this 

increase where possible to maintain 

price points and “deals”, while other 

products may increase slightly more 

to offset this.

Simon 

Reiher

Cato Bolam 

Consultants Ltd

Firstly I note that any changes 

in taxation must be considered 

holistically in terms of the budget 

and how the OCR reacts to this 

budget which won’t be known until 

June. Therefore my comments 

below are assumptions based on 

information to date and are limited 

to the property market.

The coming round of tax cuts 

is simply adjustment for fiscal drag 

(pushing tax burden back to allow 

for inflation and income growth). 

GST is the largest component of 

the taxation system and as such, 

any rise in it will negatively affect 

personal and business budgets 

even if there is some drop in other 

tax rates. Property development 

usually requires large development 

cost. However, the profit is usually 

considerably higher and capital 

gain is always achieved. Therefore 

there will be an extra 2.5% GST 

cost which will have to be passed 

on, making land and house prices 

more expensive.

Changes to depreciation 

deductions for property will see 

landlords unable to simply sit back 

and wait for the major benefit of 

property investment – capital 

gain. Therefore you may see a 

small number of inexperienced 

investors, who are too negatively 

geared, getting out of property 

investments. Rents will obviously 

have to rise as more prudent 

investors take over the majority 

of investment properties and run 

these as true businesses.

We asked five business people to 

comment on the government’s 

proposed tax changes
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Increased Tourism is an obvious 

way for our city to dramatically 

increase the wealth of all Whangarei 

residents and stakeholders. The 

dollars received from outside 

of the region have a flow-on effect. 

Tourism & hospitality operators 

initially bank the money, then spread 

the wealth amongst the various service 

providers, and retailers within the 

Whangarei business community. 

It is a happy little equation! Multiply 

these tourists many times over, and 

you start to realise the effect that the 

2011 Rugby World Cup can have on 

our tourism industry, and the prosperity 

of our city. Potentially a deliriously 

happy equation!

But not such a happy string of 

numbers, are the costs incurred by our 

relatively naive tourists at the hands 

of a few low-life criminals. I am not 

talking about muggers, and car-jackers 

(thankfully those people are few and 

far between in our lovely little country), 

but petty ‘snatch & grab’ thieves who 

opportunistically prey on the personal 

possessions of visitors. It is unfortunate 

that beautiful parts of our region such 

as Whale Bay, Whangarei Falls, Ocean 

Beach, AH Reed Memorial Park and 

Abbey Caves, must now come with 

a warning to beware of car thieves.

These petty criminals do more 

damage than just break a few car 

windows, and steal a few cameras. 

The real cost is the damage to our 

region’s reputation – the “mana” of our 

local community. Most often tourists 

have travel insurance. The cost to them 

is hassle, annoyance, loss of holiday 

snapshots, and some personal items 

stolen, but it’s the sense of personal 

invasion that will leave a lasting 

impression on them – a message that you 

can guarantee will be shared with every 

person they meet for the next few years!

That is the real cost of tourist 

theft. This damage of goodwill 

translates to the literal loss of hundreds 

of thousands of potential dollars to the 

region. Sorely needed jobs, economic 

prosperity, better city facilities, and 

more opportunities all become the 

victims of this crime.

But what can be done about it? 

Like most solutions, the first step is 

awareness. You and I need to make 

sure that we tell visitors to, (as the old 

Arabian saying goes) “Trust in God...

but tie up your Camel !” Make sure they 

know to lock their cars, wind up their 

windows, and keep valuables out of 

sight. It’s just common sense, but that 

is not always top of mind when you are 

on holiday. A consistent approach at 

this level will take care of the 

opportunist thieves.

The next level of prevention can 

most likely come from the introduction 

of electronic surveillance. Although the 

city has an extensive high-tech CCTV 

programme as part of its City Safe 

programme, local communities and 

organisations can also participate 

with many relatively cheap web-based 

camera options now available. 

This leads on to where the real 

solution will come from. When a 

community cares enough, it will become 

involved. It will seek solutions. It is time 

for Whangarei communities to wake up 

and find solutions for themselves. The 

old view of asking, “what are THEY going 

to do about it” no longer has any value. 

It is time to become involved!

“Vitalise Whangarei!” is a Northland 

Chamber of Commerce ‘action group’ 

aimed at asking the hard questions of 

the city, and seeking solutions. We are 

a group passionate about our city and 

in making it a better, more vibrant and 

more prosperous place to live. This 

is your city. Your responsibility. 

Make a difference!

THE HARD QUESTION

This month, David Moss ponders the curly question of what 

we do about criminals targeting tourists, and tarnishing our 

international image.

David Moss

David Moss is the Managing Director Of United 

Travel Whangarei, and a leading member 

of the Northland Chamber of Commerce 

“Vitalise Whangarei!” Action Group.

Picture/Michael Cunningham

The business of tourism is big – last 

year it provided 9.1% of our GDP, 

employed 1 in 10 people and provided 

16.4% of our nation’s export earnings. 

And it is growing again after last year’s 

recession hiccup. No wonder we have 

PM John Key as our Minister of Tourism, 

he understands tourism’s significance 

to our economy and brand.

The industry is made up of many 

players, ranging from a few big ones to a 

multitude of small and lifestyle businesses 

– this is both a strength and a weakness!

It is an industry that is smart and sexy 

and confronts huge challenges. We all 

know about seasonality – flat out over 

Christmas and empty streets, shops and 

accommodation during the winter – this 

makes it tricky to retain staff, find investors 

and provide consistent quality of product. 

Overdrafts get maxed out in the off 

season, and with less staff around many 

owner/operators are still not getting the 

break they so need to face the challenges 

of the next season. No wonder there is a bit 

of churn in certain sectors in the industry.

The answers to these predicaments are 

to get more visitors to Northland, and get 

them to spend more time and more money 

here. Currently only 17% of international 

arrivals into Auckland Airport head North, 

a big challenge and an opportunity.

Destination Northland (DNL) is 

applying a range of strategies to 

instigate some improvements on these 

numbers. Targeted marketing, branding, 

product awareness, media exposure 

and close relationships with the industry 

– all geared to achieve an increase in a 

visitor’s awareness of what a wonderful 

Destination Northland is.

But we cannot leave this to DNL 

entirely; both industry and local 

government have to play their part. 

Once we have the visitors here we need 

to keep them here by giving them a truly 

wonderful and exciting quality experience. 

The times of just bums on seats have 

changed, our visitors want to be active, 

involved and experience authentic product. 

This is where innovation and development 

come in, creating a point of difference 

and delivering something special. If we 

want to grow as a destination we have 

to be more than average – outstanding 

is really the minimum we should offer. 

When we deliver beyond expectations our 

visitors will be happy to stay and spend. 

And again here is an opportunity for 

partnership between industry and local 

government. Infrastructure investments 

should be sharp and smart, serving not 

just simple solutions to singular problems, 

but positively affecting wider and smarter 

social outcomes. If we ever want to catch up 

with Australia we have to make outstanding 

decisions, not just average ones because 

of short-term thinking. The weir option on 

the Hatea River Bridge is still one of those 

opportunities that is not yet lost, but may 

well be in the next few months.

Opportunities for innovations and 

outstanding behaviour don’t come very 

often, and we need to be visionary to 

capture them. The benefits of these 

decisions not only trickle down to the 

visitor industry, but also lift educational 

and employment opportunities for the 

wider community and may just pull us 

out of the average statistics bracket 

into the outstanding. And why not?

Aim for outstandingTOURISM – COMMENT

Jeroen Jongejans

Jeroen Jongejans Chairs the Northland 

Tourism Development Group

and is the principal of Dive! Tutukaka 

and A Perfect Day.
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Got a tough question you want 

answered? We’ll ask it on your behalf. 

We’ll get an answer for you. Email 

david.jones@northernadvocate.co.nz. 
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Northland’s rail link to Auckland under review

KiwiRail says the future of the North 

Auckland rail line is under review. 

The review of the line north of 

Helensville to Whangarei and beyond, 

is part of broader discussions between 

KiwiRail and the Government on long term 

plans for the Crown-owned business. A 

KiwiRail spokesman said it was important 

to remember that a review is just that, 

and at this stage, nothing more.

“It doesn’t mean automatic closure 

or mothballing of lines. It is a process by 

which KiwiRail can identify a line’s current 

and future business, long term trends or 

developments that might influence future 

traffic plus the non-financial benefits 

that lines provide to communities.” 

He said at this stage the review 

was focused on the current commercial 

viability of the line – the next step would 

be consultation with Northland KiwiRail 

customers and other community 

stakeholders. He said the North Auckland 

line is regarded by KiwiRail as a ‘minor line’, 

that is, one that carries low levels of traffic 

that in many instances travels at low speed 

due to the line’s physical condition.

“This typifies the North Auckland line. As 

we have reviewed the business it has become 

clear that the line is very unprofitable and 

requires significant capital to maintain it at 

its current level, let alone improve transit 

times. KiwiRail needs to operate in 

a commercial manner, and therefore 

any lines like this need to be reviewed.” 

Some Northland business customers 

of KiwiRail were reluctant to comment 

before the review process was further 

advanced, but Nigel Jones, GM Strategy 

for Fonterra Trade and Operations, 

indicated that a decision to close the 

line wouldn’t have a significant impact

 on Fonterra’s Northland operations.

“The majority of our product is 

already transported out of the region 

by road. While we prefer rail from an 

environmental perspective, if rail wasn’t 

available we would switch to road transport 

for the remainder of our volume.”

KiwiRail says a good example of 

the review process was the current 

consultation underway with stakeholders 

in the Stratford-Okahukura line in the King 

Country-Taranaki area. Track damage 

caused the closure of the line, and the

community, staff and rail customers 

were being asked for input on the line’s 

future. The same thing would happen in 

Northland should the current review move 

to the stage where closure or mothballing 

of the North Auckland line looked likely.

When asked about the status of the 

planned new rail line out to Northport, 

the KiwiRail spokesman said last year’s 

designation of a rail route from Oakleigh 

to Marsden Pt was, “about protecting 

the route for the future, rather than 

planning for construction.”

While that may disappoint the many 

local proponents of building a linking 

line out to the port, the potential closure 

of the North Auckland line is a much 

bigger issue. While Northport’s current 

business is mostly about the export of 

logs and other local outputs, many see 

its deepwater berths and ample room to 

grow as offering a far broader future role 

in the upper North Island economy. Geoff 

Vazey is the Chairman of the Northland 

Port Corporation, and says that future 

role needs to be kept in mind.

“In the longer term, it’s highly likely 

Northport will need to complement 

the roles of the Ports of Auckland and 

Tauranga by handling cargoes other than 

those sourced from Northland. Northland 

Port Corporation would need to ensure 

that decision-makers are thinking not 

just short term, but of the long term 

New Zealand supply chain logistics.”

The KiwiRail spokesman said the 

possibility of an expanded future role for 

Northport would be one of the factors to 

be considered before any decision was 

made to close the North Auckland line. 

David Jones
david.jones@northernadvocate.co.nz

“ As we have reviewed 

the business it has become 

clear that the line is very 

unprofitable... ”
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The Northern Advocate 
now publishes a  
monthly tabloid,  
the Business Advocate.

This publication covers all 
aspects of business in the 
North, plus the national 
business stories that matter 
to Northlanders. Inserted 
into the Northern Advocate 
on a Wednesday, and with 
an additional 2,000 copies 
delivered to selected 
businesses throughout 
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of this publication.
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