
Why newspapers?
Ten reasons why newspapers are 
an effective communication 
medium



ü Vast reach

ü Targeted environments

ü Credible & Trusted 

ü Captured involved audience

ü Creative and evocative

ü Immediate & Timely

ü Builds brands

ü Quality readers

ü Flexible

ü Drive consumer action

10 reasons



68% of those in regional New 
Zealand are reading regional 

newspapers every week

67% of those living in the Mets 
read a Met paper

The reach

Source: * Nielsen CMI  Q1 10 ïQ4 10   Base: All 15+ - Population: 3,296,000 Sample: 11,272

2,386,000 New Zealanders           

read a daily newspaper every 
week 

(thatôs 70% of the population)

http://www.timaruherald.co.nz/


The appeal

Despite being able to obtain such information for free from television, 
radio or the internet, the appeal of newspapers remains strong.   

For readers ïreliable news and information at your fingertips.  
ü accessible at leisure
ü a broad offering   
ü portable 
ü can be referred to again and again

For Advertisers - all the reach is delivered on the day ïaudiences 
can be pinpointed by day and targeted by environment.  

And newspapers are the most trusted medium for 69% of newspaper 
readers.  

Source: * Nielsen CMI  Q1 10 ïQ4 10   Base: All 15+ - Read a daily newspaper in the last 7 days    Population: 2,257,000 Sample: 7,674

Time spent reading 

39 minutes weekdays

58 minutes Saturdays



2.  The choice

ñNewspapers are no longer the amorphous, grey products they 
once were. Theyôre much more sophisticated than that. Around 

the world the trend is toward expanded sections.ò

Bruce Loudon, 
News Limited



to better meet readerôs needsé

Continued evolution



Newspaper sections provide excellent environmental opportunities for 
advertisers to communicate with their target ïmaximum reach, minimal 
wastage.

ü Business

ü IT

ü Finance

ü Travel

ü Entertainment

ü Motoring

ü Sport

ü Home & Lifestyle

ü Gardening

ü Arts & Books

ü TV Listings

ü Health & Fitness

ü Fashion

ü Food & Wine



ü Newspapers can deliver the targeted audience in the right area.



Source: Nielsen Media National Readership Surveys

Metropolitan newspapers have grown readership across their print and online 
offerings with the addition of an online offering. 
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Expanding the reach



3.  Credibility

"The daily newspaper is a hub for the community -- a place everyone 
gathers when they need to know what is really going on. Getting things 
right and in context -- day in and day out -- is vital because people's trust 
in what they are reading is everything.

Our readership surges at times of doubt and shock or awe at what is going 
on in society -- for example throughout the global economic crisis, the 
Napier siege or the Pacific tsunami. And that's because people need 
information they can rely on and that will make sense of what has 
occurred . "

Tim Murphy ïEditor in Chief, The New Zealand Herald



Getting it right

ñNewspapers are accountable and are invaluable in filtering the vast 
information clutter, presenting it in an accessible format and making 
some sense of it.

They also serve a vital function in a democracy, that is holding people 
to account and serving the interests of their readers.

If there is an injustice ïfrom politicians rorting allowances and 
campaign donations to police abusing their powers (and we have seen 
a number of examples of that in this country in recent years) ïit is 
newspaper reporters and their editors that have shone sunlight in dark 
corners.

That credibility is the reason why advertisers continue to want 
to place their products around editorial content .ò

Tim Pankhurst ïCEO of NPA; editor of Dominion Post 2002 - 2009



Why is the trust in newspapers so strong?

A local link ï21 daily newspapers around the country offer their readers a 
connection to the local community.

History ïdaily newspapers have been around in New Zealand for over 150 
years.

Strong relationship ïreading the daily newspaper is part of our daily 
routine (70%*).  

Reliable source ïin this changing world newspapers offer daily delivery of 
in-depth and impartial description and analysis of events and issues.

& Trust

Source: * Nielsen CMI  Q1 10 ïQ4 10   Base: All 15+ - Read a daily newspaper in the last 7 days    Population: 2,257,000 Sample: 7,674



ü Newspapers are the first place people turn to for information , analysis, 
commentary and authority.

ü 69% of readers consider newspapers to be their most trusted source 
for news and information 

Source: * Nielsen CMI  Q1 10 ïQ4 10   Base: All 15+ - Read a daily newspaper in the last 7 days    Population: 2,257,000 Sample: 7,674



4.  Engaging readers

Like any relationship a readers relationship with their newspaper works 
through connection , association and involvement . 

üA connection is made with their preferred topics and sections of the 
newspaper

üAn association is created based on local content and newspaper 
conceptions 

ü Involvement is measured by time spent and habits formed



Readers have the ability to control what they read in a daily newspaper, 
including the advertising.

Daily newspapers are the ultimate browser , allowing consumers to 
access the advertising as well as the news in their own time.

62% give newspapers their full attention when reading ...

Source: Nielsen CMI Q1 10 ïQ4 10   All people aged 15+ 

Read a daily newspaper, watched TV, listened to commercial radio, in last 7 days  Population 2,257,000  Sample  7,674

Connecting

Do other things while é

Watch TV 54%

Listen to Radio 66%

Read a newspaper 36%
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Newspapers Adverts Less Intrusive

Newspapers Most Trusted Info Srce

Reflect On What Read In Newspaper

Newspaper Reading Part Of Routine

Attitudes to Newspapers

All 15+ All 25 -54 Main HHS

Source: Nielsen CMI Q1 10 ïQ4 10   Base: Read A Daily Paper Last 7 Days ïpop 2,348,000; Sample: 7,876

Target: 15+ - pop 2,257,000; sample 7,674 / All 25-54 ïpop 1,175,000; sample 3,425 / Main HHS ïpop 1,101,000; sample 4,559

Associa tion



65%

59%

62%

54%
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63%
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Talk About An Ad You've Seen

Find New Products/Services From 
Newspapers

Find Best Local Deals In Newspapers

Save An Advertisement/Coupon

How The Ads Are Used In A Daily Newspaper

All 15+

All 25 -54

Main HHS

ü Newspapers are a tangible medium ïthey are portable, can be easily 
retained and used throughout the day.

ü Many readers treat their newspapers as shopping guides , with coupons 
and brochures helping to drive sales. 

Involvement

Source: Nielsen CMI Q1 10 ïQ4 10   Base: Read A Daily Paper Last 7 Days ïpop 2,348,000; Sample: 7,876

Target: 15+ - pop 2,257,000; sample 7,674 / All 25-54 ïpop 1,175,000; sample 3,425 / Main HHS ïpop 1,101,000; sample 4,559



5&6.  Creative & Evocative 



. 



ñIn motivating people, you've got to engage their minds and their 
hearts.ò

Rupert Murdoch



ü Newspapers evoke emotion with images and words. They allow the 
reader to get emotionally involved by connecting on a deeper level.



ü Newspapers offer strategic opportunities to make use of positioning 



ü Advertisers can use the large space offered by newsprint to maximise their brand 
by leveraging off current events.


