Ten reasons why newspapers are
an effective communication
medium




10 reasons

U Vastreach

U Targeted environments

U Credible & Trusted

U  Captured involved audience
i Creative and evocative

U Immediate & Timely

U  Builds brands

U  Quality readers

U Flexible

U  Drive consumer action
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The reach
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68% of those in regional New
R s Zealand are reading regional
newspapers every week
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 AR— 67% of those living in the Mets
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http://www.timaruherald.co.nz/
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The appeal

Despite being able to obtain such information for free from television,
radio or the internet, the appeal of newspapers remains strong.

For readers 1 reliable news and information at your fingertips.

U accessible at leisure

U a broad offering
U portable 39 minutes weekdays

U can be referred to again and again 58 minutes  Saturdays

For Advertisers - all the reach is delivered on the day T audiences
can be pinpointed by day and targeted by environment.

And newspapers are the most trusted medium for 69% of newspaper
readers.
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Source: * Nielsen CMI Q1 10Q4 10 BaseAll 15+ - Read a daily newspaper in the last 7 days Popul&jdb7,0066amplei7,674
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Continued evolution

t o better me et reader 6s needseé




Newspaper sections provide excellentenvironmental opportunities for
advertisers to communicate with their target T maximum reach, minimal
wastage. ) . ) .

U  Business U  Home & Lifestyle

a T U  Gardening

u  Finance U Arts & Books

u  Travel i TV Listings

U  Entertainment U  Health & Fitness

u  Motoring i  Fashion

U Food & Wine
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Newspapers can deliverthe targeted audience
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in the right area.
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advanced prostate cancer, Zoladex offers a 49% improvement in overall survival.#* Zoladex
So take the bull by the horns and ask your specialist if Zoladex is right for you. goserel

*Compared to radiotherapy zlone.
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build, a diet low in calcium, treatment with steroids,
o poor mabilty. Trouble passing urine o any lower
back provlems.

Side Effects: Skin rashes, paintul joints, tinging

funded prescription medicine. Certain criteria apply.
Your doctor's fee and prescription fee willstill apply.
For ull consumer information please refer to the
‘manufacturer’s Consumer Medicine Information

in
thinning of bones. n men: nabilty 1 get or maintain

2n erection, hot flushes, sweating, swollen o tender
breasts, change in testicular size, bone pain, touble

Zoladex implant contains goserelin acetate passing urine, lower back pain.

3.6 mg or 10.8mg per implant. Medicine Classification: Zoladex s a prescription
Usage i ol ‘medicine. Use strictly as directed. If symptoms
Do not use if: - ‘508 your dock,
Cautions: Family history risk phamacst
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22 March 2004, Trade marks herein are progerty

of the AstraZeneca group. AstraZeneca Linited

PO Box 1301 Auckland. Telephone (09) 623 6300 or
0800 363 200 Facsimile (09) 623 6301,

TAPS NATSS1. September 2006, AZC28039/NZHB

For more info: www.myprostate.co.nz or call 0800 627 277.
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Expanding the reach

Metropolitan newspapers have grown readership across their print and online
offerings with the addition of an online offering.
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N
3. Credibility

"The daily newspaper is a hub for the community -- a place everyone
gathers when they need to know what is really going on. Getting things
right and in context -- day in and day out -- is vital because people's trust
in what they are reading is everything.

Our readership surges at times of doubt and shock or awe at what is going
on in society -- for example throughout the global economic crisis, the
Napier siege or the Pacific tsunami. And that's because people need
information they can rely on and that will make sense of what has
occurred . "

Tim Murphy i Editor in Chief The New Zealand Herald
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Getting it right

MNewspapers are accountable and are invaluable in filtering the vast
information clutter, presenting it in an accessible format and making
some sense of it.

They also serve a vital function in a democracy, that is holding people
to account and serving the interests of their readers.

If there is an injustice T from politicians rorting allowances and
campaign donations to police abusing their powers (and we have seen
a number of examples of that in this country in recent years) 1 itis
newspaper reporters and their editors that have shone sunlight in dark
corners.

That credibility is the reason why advertisers continue to want
to place their products around editorial content . 0

Tim Pankhursti CEO of NPA, editor of Dominion Post 2002- 2009
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.
& Trust

Why is the trust in newspapers so strong?

Alocal link T 21 daily newspapers around the country offer their readers a
connection to the local community.

History 1 daily newspapers have been around in New Zealand for over 150
years.

Strong relationship T reading the daily newspaper is part of our daily
routine (70%%*).

Reliable source 1 in this changing world newspapers offer daily delivery of
in-depth and impartial description and analysis of events and issues.
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Source: * Nielsen CMI Q1 10Q4 10 BaseAll 15+ - Read a daily newspaper in the last 7 days Popul&jdb7,0066amplei7,674



U  Newspapers are the first place people turn to for information , analysis,
commentary and authority.

U 69% of readers consider newspapers to be their most trusted source
for news and information
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Toll rises in shattered city

Source: * Nielsen CMI Q1 10Q4 10 BaseAll 15+ - Read a daily newspaper in the last 7 days Popul&jdb7,0066amplei7,674



4. Engaging readers

Like any relationship a readers relationship with their newspaper works
through connection , association and involvement

U Aconnection is made with their preferred topics and sections of the
newspaper

U An association is created based onlocal content and newspaper
conceptions

U Involvement is measured by time spent and habits formed
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Connecting

Readers have the ability to control what they read in a daily newspaper,
including the advertising.

Daily newspapers are the ultimate browser , allowing consumers to
access the advertising as well as the news in their own time.

62% give newspapers their full attention when reading ...

Do other things -

Watch TV 54%
Listen to Radio 66%
Read a newspaper 36%

Source Nielsen CMI Q1 16 Q4 10 All people aged 25+ e cwsPARER ADVERTISING BUREAU
Read a daily newspaper, watched TV, listened to commercial radio, in last 7 days Population 2,257,000 Sample 7,674 e



Assocla tion

Attitudes to Newspapers

WAl 15+ ®AIl25-54 0OMain HHS

Newspaper Reading Part Of Routine 68%

| 72%
Reflect On What Read In Newspaper 68%
| 72%
69%
Newspapers Most Trusted Info Srce 68%
| 70%

Newspapers Adverts Less Intrusive 71%

| 73%

SourceNielsen CMI Q1 10 Q4 10 Base Read A Daily Paper Last 7 Daypop2,348,000Ssample7,876 T newseap [ER ADVERTISING SuREAL
Target 15+- pop2,257,000sample7,674/ All 25-541 pop1,175,000sample3,425/ Main HHST pop1,101,000sample4,559 .



Involvement

How The Ads Are Used In A Daily Newspaper
51%
Save An Advertisement/Coupon 51%
| | 54%
Find Best Local Deals In Newspapers 54% B All 15+
| 62%
1 W All25 -54
. . 57%
Find New Products/Services From 550 _
Newspapers ° B Main HHS
. | 59%
Talk About An Ad You've Seen 65%
| | 65%

U Newspapers are atangible medium i they are portable, can be easily
retained and used throughout the day.

u Many readers treat their newspapers as shopping guides , with coupons
and brochures helping to drive sales.
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SourceNielsen CMI Q1 10 Q4 10 Base Read A Daily Paper Last 7 Daypop2,348,000Sample7,876 WWW.NABS.CO.NZ
Target 15+- pop2,257,000sample7, 674/ All 25-547 pop1,175,000sample3,425/ Main HHSi pop1,101,000sample4,559



5&6. Creative & Evocative
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nzherald.co.nz WEDNESDAY, FEBRUARY 23, 2011 NATIONAL EDITION  $1.90

CHRISTCHURCH QUAKE DISASTER

The Aew Zealand Herald

There are lots of bodies . . . just
lymg there, covered in brlcks
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OUR DARKEST DAY

At least 65 people Frantic search for Why 6.3 quake
killed, fears for survivors after caused so much
hundreds more buildings crumble | more devastation

[T TIIARE = SPEGIAL EARTHQUAKE COVERAGE: A2, 3, 4, 5,6, 7, 8, 24; B1

sy All New Zealanders grieve for you
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Aln motivating people, you've got to engage their minds and their
hearts.o

Rupert Murdoch
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U  Newspapers evokeemotion with images and words. They allow the
reader to get emotionally involved by connecting on a deeper level.

Text REFUGE to 883 to donate $3 now

Turn the page

to see what
thousands of women
in New Zealand

got for Valentine’s Day
this year




U  Newspapersoffer strategic opportunities to make use of positioning
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U  Advertisers can use the large space offered by newsprint to maximise their brand
by leveraging off current events.
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