


THE OBJECTIVE

- To build awareness of the new ‘Made to Order Curtain’ programme.
- To promote sales following the launch and to encourage purchase prior to Christmas.

- To effectively communlcate Maurice Kaln's message natlonwide in a short time frame.

THE BACKGROUND

More than 55 years ago Maurice Kain Textiles began as a drapery and
upholsiery fabric cormpany. It has now firmly established itself as one of
Mew Zealand’s leading wholesalers of soft furnishing fabrics and is ona
of the largest textile converters in the South Pacific,

A recognised strength of the company is the in-house design studio which
has gained worldwide recognition for its innovative designs.

Recently, Maurice Kaln rebranded its*Y Day Xpress Curtain’ programme to the new ‘Made to Order Curtain’ programme and
needed to build retail and consumer awarenass of this re-branded programmee, available throughout 150 stares,

Maurice Kain also wanted consumaers to be aware that their ‘Made to Qrder Curtain’ programme was the best choice for guality,
In addition, it was vital to promarte their ability to produece curtains so close to Christmas when most workreoms had closed for
the year, Maurice Eain only had a limited time period available to exploit this point of difference.

This campaign was used to build retaller and consumer awareness of the re-branding. With such a wide reach, it was important
to access all posdible customers - retail and consumer, quickly and effectively,

A promotion ran o highlight Maurice Kain's ability vo deliver curtaing prior to Christmas, at a time when most competitors”
wiorkshops were closed,



THE CAMPAIGN

The Ad

20xd colour - see advertisement

A clear and conclse message was reguired for this exercise.
- A pold headline tor impact

- Use of their retail calour, red, to draw attention

- Curtaln imagery to visually communicate the message

A further “20% OFF' premotion encouraged Immediate acthon.

The Target Market
Female-Home Cwners

The Schedule
This press only campaign included f insertion in 19 Regional and 4
Metropolitan newspapers:

The Mew Zealand Herald The Nelsan Mail
The Dominion Post The Northern Advocate
The Press The Timaru Herald
Crrago NDally Timas Wanganul Chronirle

The Daily Post
Waikato Times The Marlborough Exprass
Hawkes Bay Today The Gisborme Herald
The Southland Times Wairarapa Times-Age
Taranaki Daily Mews Ashburton Guardian
Bay of Plenty Times The Greymauth Evening Star
Manawatu Standard Horowhenua Kapit Chronicle
The S5pend
517,000

Curtains Before
Christmas!
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Female Home Owners
Average Issue - Any Dally Newspaper
Weekly Coverage - Any Dally Newspaper
Decide Where To Buy From

Actually Buy From Newspapear

Keep An Eye On What's Available
Find Dut About Sales/Special Deals
Be Able To Compare Pricea/Deals










